FIMAMCE | MARKETING

Seeking a challenging rale that leve mges my skills and experie nce to drive busimess growth and nnovat kan, with a locus
on marketing, project managems nt, and lead ership.

Az a wazoned marketing and project management professional with over 1l years of experience, | have developed a
unigies blend of skills that emnable me Lo drve budine s growth and innovalion My expertise spans siralegic planning,
consultancy, project managems nt, finance, and business developme nt, witha prowen track record of delive ring impactiul

resulis.

With a strong backgreund in markeling 360 and Agile methodolagies, | thrive in dynamic @ nvironme nks and am highly
mativated to constantly develop my skills and confribute to the transformation of forward 4t hinking crganizations. My
ability bo nawigate complex propects and co mmunicate effectivelly with dive rie audise nces has earned me a reputation as a

miulis-d riven prafessional

Throug hawt my carer, | have worked with prominent crganizations, including Cognizant, Coca-Cala Campany, and the
FIFA World Cup Organising Committes, whe re | havve honed my skills in leadership, communication, strategic planning,
and stakehalde r e ngage menk. |am now dee king to leverage my extendive skill 2ot and global perapective Lo contribule @
the success of innovative anganizations,

LANGUAGES

» Poriuguese - natiee
= English - advanced
= Spanish - intermediate

SKILLS

= Leadership

e Communication

s Sirategic Planing

» Sialemolder Ergagement
« Decizion-Maker

* Pmject Hanagement

s Business Dewelopment

EXPERTISE

s Marketing St bgy
« Quality Assurance
« Finance

s CilRbsivEr Serve s

PROFESSIONAL EXPERIENCE

Taam Laasdas gl b intent Modesrato
COGNIZANT - HUNGARY
AUEuSE 2020 - JARNUAFY 2024

- Bespo nsible forthe Digital Conte ot Moderator feamand e nsure that o rganiztio nal metrics
and goals are met by rallying and molivating ateam up bo 20 members
- Prviding Quality Custorme r 5 reice and being inconstant and effective communcationina
dynamic enviro nment the g bout all ma mgement levels.
- He Iping our clients sirike ibe right balance between emenging lechro lagies and humran talent
b B hieve ingtant impeo e menis s nd Slaing ble g i in & n evalding degilal age.
- Ma tivate and strategi® hew the team will meet efficency, podutivity, ard oo reistency
targels on ik and remoie.
-Dmganizing team bullding and events aming to create a streng eamthm ugh fo rming bonds
and connec tio e
- Ensure that SHEs am pl-rhrnini theird ufies and respo nsibilithes,
< Sptclear team goals and mo nitor team pero rmance and mepo® on me trics
- kmalyze training meeds and provide ceaching and tmining (LME).

Recognize perfomance and reward acco mplishme nks

COANITANT - HUNGAR Y
July 201% - July - 2828

B tively rewview decisio n accuracy b e mune consisfency and alig nment with internal standards
and palicies
- Leading and coo rdinating language specilic coaching, syncs_ and team huddle s
~Cmabms &nd wicid 5l LEsEisee 4 oed il Gmestt oo as o & i



B . RS, DONER, DFgClR
s Conceptumlized marketing campaig s to increa s the numberofcusto mers ard briing 2012 Social Media and Digital Marketing

new clienis o the co mpany.
- Strategic conce ption ard planning evenis bo incease the company's e we nue e RIS

- Handled markefing communications inse ding the co mpany on the fo pone events in zouy English and Marketing Cour s

the niche. Englith in Dublin = Dublin, Ireland.
- Perfo rming marketing tasks with global reach - inc reased the visibility in the 2008 Bachsler Dagras Advartising and
Eurs AR markel. Ma m

- Ma riag g beaird o £ ieste i ckeling matlerials based o nd als & ma lysis and rend s in
social and digital med &,

- Dewe loping and managing the marketing Business Plan, includ ing goals, budget, and
EPI monito ring.

Wnime - Bahia, Brazil

BUiineii D HopEr Coargdinatar | Trads I'.I.-l'lx..i'!ll'.; . W@y Accowntd and Excleagive Cutiomerd
COCA-COLA COMPANY - SOLAR OF BRATIL - BAHIA, BRATIL
Feb 20004 - Jan 2016

= Strategic Coodination: Leadership in the ma mgement of branding projects, acting as & communication link betwean
multdiscipling iy wams, agencies, internal and extermlc lents

- Bewe lopment and mo nitoring of ey acco unts and exclusive clients at the reg o nal level in Bragil,

- Deve loping strategies to increase brand visibility indealerships, points of sale, and ¢ mie 5Sa ks @amtmining, merchand ising
imwentoy control, and o rganizing events and ex i biti m

Qbectives fully cente md onexelience incustomer serdice, stm e gically building strorgeralliances

- Aetively warking during the FIFS World Cup 2009 a5 mabn po st of connection betuean The spa rsors, Dhe vends rs and beal
Authe rilses,

- Bramd Project Mamagement Supenision ard devels prment of positio mng and branding pmjects in trade and bebow- the-ling

il o ling.

- Field visils with a b s o nimplementing and o nirolling incentives and trade- marketing sctions, and implementation of

rmere hand ising materials sk the POS training and evaluationol the pedormance o f the pro molio n leam along with the sales leam
{campaigns, PO S & tio ns as well a4 the launc hof products in the company's porthalis).

- Measuring the effectiveness of, and maponsibility for, activities and the returno reinvesbme il crealing sirabegic pro motio s at the
POSin Bra sl understanding the commumer as a shopper, meeting their need <, stee ngEhening the brand at the PO S and developing
relations hips with custo mers and consumers

Fra|ecl & '-'|.-|||-I+I|:|E Coardimatar - P ngarihip & Evenmts
JAHELA DO MUNDO - BAHIA, BRAIIL
Jan 2013 - Oct 2013

. I;:Irrlrifgl'mi po tential oo mmercial ma i ners through ac tive pros pecting;

- Maintaining and impeving relationships with curmnt partmers, developing & mail matketing ca mpaignsand scia | media stategies, in
addition to providing pereonali@d suppo it in individual meetings with o uwr stakeholders;

- Planning and execution of business-rela ed events;

- Dewe lopment of maketing strategies and pre pam o n of impac tful commencia | presentatio ns

- Comducting nego tia tio rs with potential partne rs witha vew to esta blishing advantages us partne rmhips;

- Effcient manageme it o f suppliers, ensuring the quality and effice oy of the sevices pevided.

Vanus Marksling Coardinatar
FiIFA WORLD CUP ORGANISING COMMITTEE BRAZIL - BAHIA, BRATIL
Jam2003 - Oct2013

- Respongible to support all (ke Markeiing o pem o ns for ke 2014 FIFA World Cup in the ve nes (loeal sisdiums, FIFA Fan Fest, Paint ol



