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expenence inlocal and global

Business and Employes Communications — India Lead
John Deere India Pvt. Ltd. Pune, India | Aug 2011 - Present

* Sirategic Communications: Developed a comprehensive
coim munications strategy to support the organization's core
narratives and country’s strategic priositi es.

« Brand Crafted communications that reflected the
oy ans alion's language, ensuring the contenlwas bolh
engaging and consistent with brand guidelines. Maintained
alignment with the brand's standards for visual and verbal
identity.

= Creative Solutions: Develop creative solutions that m est
project nesds for both short- and long-term indiatives.

* Sitakeholders (internalexternal): Com munications consultant
assisling pan India operalions, depanim ental projects, events,
and funchion's key themes Also caters to

o Global collaboralion: Work with global teams to
achieve unified end-customer experience
Agency Partners: Work with external agency pariners
to ensure the tone of brand kept infad while sesking
Services

* Executive Comms: Collaborate with leadership to support
execulive communicalions, including townhalks, HMogs,
broadcasts, perf ofm ance reports, people mess ages, and
leadership change management.

* Channels: Lead internal digital channel strategy (Int. social
media, Infranst, external weabsite)

* Analytics: Evaluate communication im pad, optimiang tactics
through analylics. Tool based assessm enf = Survey, m etrics,
sentiment anakysis, focus groups etc.

* Crisis comms. and change management: Adapt strategies in
res pons & to ecosystem changes. Minimiang negative impacd on
CONT B ATy renutation.



* DoB: 191111885

LANGUAGES :
= English

* Hindi

*  Marathi

INTERESTS:
* Human Psychology

« [iesp corversations

= | ove cooking and mnat ure

SOFT SKILLS:

Solufion docused and

ouaget at the cenler-siagea

* Directed design lifecycle: Phazses from concept to execution,
ensunng ondme completon and meas urem ent

* Technical expertise: Graphic design 2D anmahon,
audinfviden editing

* Web-development/maintenance: HTML. C55, DHTML.

Webpagedesign, developm ent and maintenance (dient Walt
Disney Imda)

* Brand identily: Direded rebranding projects

Graphic and Web Designer
integraion Inc. Mum bai, India | Feb'07- Aug'07

& movie produdion hous e where | worked to support digital
markating and prom otions of the s hows and movies {o create buzz
around i Graphac, web, AV editing, poster design were primary
areas | worked in in this profile
* Design visual concepls to market m ovies and shows on the
web and print media
Ensured qualty by managing vanous design projects
simullaneously
* Devdoped comporat eidentity packages aligning with brand
m essages

Consultant
Datamafics Technology Ltd | Mumbai India | May 05- Sep'05

Wy first ever job that offered me exposure to work in a corporate
ervironment, experience the imponance of collaboration,
laama ork and lest my abilibes (o find my place n a bg wokplace,

Education

Master of Arts, Graphic Communication
University of South Wales, United Kingdom {2008 - 2010)

Bachelor of Arts, S ociology
Universily of Mum bai, (2007 - 2005)



